PATRICK HENRY MAI-I- /17,000 sf 297,000 sf 10 Units




Dillard’s

145,000 sf

JCPenney

85,000 sf

&
21,000 sf

20,000 sf

aerie
American Eagle Outfitters
Bath & Body Works

*MOCYS

140,000 sf

09

SPORTING GOODS.

50,000 sf

FOREVER 21

20,000 sf

PANDORA
Vans
Victoria’s Secret/PINK

BoxLunch White Barn Candle Co.
Cotton On Yankee Candle
Helzberg Diamonds Zales

JD Sports Zumiez

Lovisa

Red Robin 7,800 sf

iNoodle 5,500 sf

Twisted Crab 4,900 sf

Chipotle 2,500 sf


https://www.dropbox.com/scl/fo/j1uypi14yehq61cf78dd7/h?rlkey=jo2zfb08v7e9aac6q0h0ekb9e&st=whnpea5r&dl=0
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Charles City

8

well

JEFFERSON COMMONS

PATRICK HENRY MALL "] N

MARKETPLACE AT TECH CENTER

PENINSULA TOWN CENTER

~
! M- . .
NORFOLK PREMIUM OUTLETS

TTRTER AT
"MACARTHUR CENTER Jrg%‘ha

J \ 1515
/ _ J\::"i“ 4.3 @ LYNNHAVEN MALL
20 miles

GREENBRIER MALL -,

POPULATION

664,174

HOUSEHOLDS

266,613

AVERAGE HHI

$102,543

% OF HOUSEHOLDS
WITH INCOMES >75K

49%

AVERAGE HOME VALUE

$356,153

MEDIAN AGE

39.3



